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Abstract: This study aims to analyze the factors influencing the behavior of using accounting applications 

among Micro, Small, and Medium Enterprises (MSMEs) in East Java using the Unified Theory of 

Acceptance and Use of Technology (UTAUT) model modified with the addition of a trust variable. Data 

were collected through a survey of 326 respondents using accounting applications and analyzed using the 

Partial Least Squares–Structural Equation Modeling (PLS-SEM) approach. The results showed that 

performance expectancy, social influence, and trust significantly influenced behavioral intention, while 

effort expectancy did not. Facilitating conditions and behavioral intention significantly influenced use 

behavior. Moderation tests showed that only experience moderated the effect of social influence on 

behavioral intention, while gender, age, and voluntariness of use did not significantly influence. 

Keywords: UTAUT; Accounting Application; Trust, MSME; Use Behavior. 

 

Abstrak: Penelitian ini bertujuan menganalisis faktor-faktor yang memengaruhi perilaku penggunaan 

aplikasi akuntansi pada pelaku Usaha Mikro, Kecil, dan Menengah (UMKM) di Jawa Timur dengan 

menggunakan model Unified Theory of Acceptance and Use of Technology (UTAUT) yang dimodifikasi 

dengan penambahan variabel kepercayaan (trust). Data dikumpulkan melalui survei terhadap 326 responden 

pengguna aplikasi akuntansi dan dianalisis menggunakan pendekatan Partial Least Squares-Structural 

Equation Modeling (PLS-SEM). Hasil penelitian menunjukkan bahwa ekspektasi kinerja, pengaruh sosial, 

dan kepercayaan berpengaruh signifikan terhadap minat keperilakuan, sedangkan ekspektasi upaya tidak 

berpengaruh signifikan. Kondisi yang memfasilitasi dan minat keperilakuan berpengaruh signifikan terhadap 

perilaku penggunaan. Uji moderasi menunjukkan bahwa hanya pengalaman yang memoderasi pengaruh 

pengaruh sosial terhadap minat keperilakuan, sedangkan jenis kelamin, usia, dan kesukarelaan penggunaan 

tidak berpengaruh signifikan. 

Kata Kunci: UTAUT; Aplikasi Akuntansi; Kepercayaan; UMKM; Perilaku Penggunaan. 

 

 

INTRODUCTION 
 

One of the challenges faced by MSMEs is the lack of structured financial records 

and the lack of use of an Accounting Information System (AIS). However, using a good 

system offers several benefits for MSMEs, including accessing bank loans to overcome 

the difficulties of manual bookkeeping. Therefore, to support their performance 

improvement more effectively, MSMEs must be encouraged to implement an AIS in their 

business activities. Management needs to implement AIS technology to ensure that 

computer-based systems can be utilized to improve employee performance in the financial 

reporting process. The success of an information system depends on how it is 

implemented, its user-friendliness, and the utilization of the technology used. 
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The level of understanding of accounting or recording financial transactions in 

Indonesia is still relatively low, as evidenced by the results of the 2022 National Survey of 

Financial Literacy and Inclusion (SNLIK), which showed that the Indonesian financial 

literacy index was 49.680 per cent. According to the Financial Services Authority (OJK) 

(2022), financial literacy is the knowledge, skills, and beliefs that influence a person's 

financial attitudes and behaviors, improving the quality of decision-making and financial 

management in order to achieve prosperity. For MSMEs, financial literacy includes the 

ability to record financial reports, manage debt, and prepare budgets. If MSMEs do not 

recognize the importance of financial recording in their business activities and believe that 

financial recording is difficult, this can result in MSMEs not knowing their financial 

condition and not be able to make the right decisions (Bank Indonesia, 2023; OJK, 2022). 

Various financial recording applications for MSMEs are available in Indonesia. 

Some of these include the Financial Information Recording Application System (SIAPIK), 

LAMIKRO (Micro Business Accounting Report), Zahir Simply, Buku Warung, 

Akuntansiku, Accurate, and other accounting applications as part of the Government's 

efforts to encourage the advancement of MSMEs and support the recording of their 

financial transactions. These applications can record simple transactions for individual 

businesses/micro or small businesses digitally. The financial reports generated by these 

applications can also be used as a basis for credit financing applications from financial 

institutions, as financial institutions can determine the financial track record of MSMEs 

and can reduce the potential for asymmetric financial information (Bank Indonesia, 2013; 

Endit, 2022; Kemenkopukm, 2021; Kominfo, 2018; Wijayanti, 2022). 

Between the time of the application's creation and the end of 2021, approximately 

17,837 MSMEs adopted the SIAPIK application, 40per cent of which were micro-

enterprises in the manufacturing sector. Furthermore, 724 MSMEs using the SIAPIK 

application successfully obtained financing from banking institutions totaling IDR 18.300 

billion  (Nurhidayah, 2021). Similarly, the Buku Warung application, an accounting 

application, has opened up access to financing worth IDR 433.900 billion from 2021 to 

2023. Buku Warung has been used by more than 7 million MSMEs and has recorded 

transaction growth of 140.340 per cent, a 2.400 fold increase after loan disbursement  

(Sayekti, 2023). This demonstrates that the accounting application utilizes AIS technology 

and has been utilized by MSMEs to improve their performance and business. 

One of the models that can explain the acceptance and use of AIS is the Unified 

Theory of Acceptance and Use of Technology (UTAUT). The UTAUT model can be used 

to gain an understanding of information system users' decisions to use a technology. 

UTAUT states that technology use behavior is actually determined by behavioral intention, 

which is a measure of the strength of a person's intention to perform a certain behavior and 

the perceived likelihood of adopting technology depends on the direct impact of four main 

constructs. The main constructs are performance expectancy, effort expectancy, social 

influence, and facilitating conditions. These constructs are then moderated by gender, age, 

experience, and voluntariness of use. 

The UTAUT model has been effectively applied in various technology acceptance 

studies. However, this model does not directly address a key aspect of decision-making, 
namely individual trust in technology adoption. Trust is a fundamental determinant 

influencing user behavior and behavioral intention to adopt e-services, and this is crucial 

for technology users regarding the sensitive personal data contained in applications 

integrated into their electronics (Hooda et al., 2022; Merhi et al., 2019; Rita & Fitria, 
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2021). Trust was chosen for this research because some MSMEs still have doubts about 

accounting applications. This doubt is based on the shift from manual financial recording 

to digital business finances (malangkota.go.id, 2022). Therefore, trust is a crucial element 

in reducing complexity and uncertainty in decision-making, and it is less likely that they 

will perceive the services they use as risky (Ha et al., 2023). 

Indonesia's GDP in 2024 was recorded at IDR 22,139 trillion and GDP per capita 

reached IDR 78.600 million (USD 4,960.300) (Badan Pusat Statistik, 2025). This GDP 

was partly contributed by Indonesian MSMEs, which currently number around 66 million 

business actors with a contribution of around 61 per cent or IDR 9,580 trillion (Badan 

POM, 2024). Then, during 2024, the group of provinces on the island of Java contributed 

57.020 per cent to economic performance and recorded economic performance growth of 

4.920 per cent (Badan Pusat Statistik, 2025). According to 2024 statistical data, East Java 

Province contributed 25.070 per cent to the Java Island economy with a growth of 4.810 

per cent or only second to DKI Jakarta which reached 29.390 per cent. Meanwhile, West 

Java ranked third with 22.420 per cent, followed by Central Java with 14.600 per cent, 

followed by Banten with 6.940 per cent, and Yogyakarta with 1.570 per cent (Kominfo 

Jatim, 2024). This highlights the importance of MSMEs, which play a significant role in 

economic growth in Indonesia. 

Based on the statistics above, East Java was the second-largest economic contributor 

on the island of Java in 2024, and MSMEs contributed significantly to East Java's Gross 

Regional Domestic Product (GRDP). As is well known, East Java has a large number of 

MSMEs operating in a wide variety of businesses, from clothing, food and beverages, to 

handicrafts. However, the East Java Cooperatives and SMEs Office (Diskop UKM) 

revealed obstacles faced by MSMEs in East Java, including the difficulty for business 

owners in accessing banking financing and the lack of systematic financial reports, even 

simple ones, for most MSMEs (Diskop UKM Jatim, 2024; Kominfo Jatim, 2024). In fact, 

if the quality of financial reports is good and meets standards, it will facilitate the public, 

especially MSMEs, in managing their business process decisions and facilitate their credit 

application to financial institutions (Fitriani et al., 2022; Saraswati et al., 2023). This is 

reinforced by a statement from the Head of the Financing Division of the East Java 

Cooperatives and SMEs Office, that preparing accurate MSME financial reports will 

enable financing institutions and investors to assess whether the MSME is eligible for 

loans or additional investment (Diskop UKM Jatim, 2024). 

The above description can be concluded that in practice, many MSMEs are reluctant 

to switch to digital accounting due to perceived difficulty of use (related to effort 

expectations) and a lack of supporting facilities such as infrastructure (related to 

facilitating conditions). Therefore, it is hoped that environmental encouragement (social 

influence) and the belief that using accounting applications can improve business 

efficiency (related to performance expectations) will be the motivation that can drive this 

behavioral change. One solution to this problem is to maximize the quality of financial 

reports generated from the use of accounting applications or digital bookkeeping 

applications, as these applications can be used as a basis for submitting business capital 

applications to financial institutions (Bank Indonesia, 2013; Kemenkopukm, 2021). 
Several studies have examined accounting application usage behavior using the 

UTAUT model in MSMEs. The first is the study conducted by Novianti & Aligarh (2025), 

which used the UTAUT model without moderating variables, but combined it with the 

TAM model. Similarly, the study conducted by Weli (2024) used the UTAUT model on a 
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sample of MSMEs in Greater Jakarta (Jabodetabek) with the addition of organizational 

readiness, competitive advantage, and perceived strategic benefits, without using UTAUT 

moderating variables. Furthermore, research conducted by Tambunan (2023) used the 

UTAUT model and tested it on a sample of MSMEs in the food and beverage sector in 

West Java, but without moderating variables. Similarly, research conducted by Musa et al. 

(2019) used the UTAUT model without UTAUT moderation, with the addition of the 

perceived security construct, and tested it on a sample of MSMEs in Malaysia. 

Based on the explanation above, previous studies examining accounting application 

usage among MSMEs have used varying research models. The full UTAUT model and its 

moderation variables are rarely used, moderating variables are only partially explored, 

some studies focus solely on usage intentions, and few examine accounting application 

usage behavior. Therefore, this study examines the determinants of accounting application 

usage and the usage behavior of MSMEs more comprehensively. Understanding usage 

behavior within the context of accounting application using the full UTAUT framework 

and all its moderation factors can be an important step in identifying appropriate 

technology implementation strategies for MSMEs. 

The addition of the trust construct to this research model and testing it on MSMEs 

in East Java is also important, as it can serve as a basis for further research and fill the gap 

in increasing technology use, particularly accounting application AIS in East Java. 

Previous studies examining trust in the context of application usage among MSMEs 

include Kholid et al. (2020) on a sample of MSMEs in Medan City, Amelia & Setiawan 

(2024) on MSMEs in Solo City, and Susanty et al. (2025) in MSMEs in Central Java. 

Kholid et al. (2020) study used the UTAUT model but did not include moderating 

variables, did not examine usage behavior, and only focused on behavioral intention. 

Similarly, the studies by Amelia & Setiawan (2024) and Susanty et al. (2025) did not use 

all moderating variables or the original UTAUT model. Furthermore, Susanty et al.'s 

(2025) study focused solely on MSMEs in the textile and garment sector. 

Unlike previous studies, the novelty of this study is the use of trust construct tested 

on a sample of MSMEs in East Java and the use of the complete UTAUT model with all 

its moderating variables (gender, age, experience, and voluntariness of use). Previous 

studies have either not used all moderating variables or only used a subset of them in a 

sample of MSMEs in the context of accounting application use. Moreover, this research 

was conducted across all MSME sectors in East Java, and did not focus on just one type 

of business or sector like previous studies, with the aim of generalizing the findings in a 

more comprehensive manner. Based on the descriptions above, we formulated the research 

questions in this study, including: (1) What factors influence the behavior of East Java 

MSMEs in using accounting applications?; (2) How is the correlation between constructs 

and the moderating variables in the UTAUT model in the context of the use of accounting 

applications for MSMEs in East Java? 

 

THEORETICAL REVIEW 
 

Unified Theory of Acceptance and Use of Technology (UTAUT). The UTAUT 

model was developed by Venkatesh, Morris, Davis, and Davis in 2003 to consolidate 

research related to several previous technology acceptance models. The most prominent 

models or studies among these models are the TRA or Theory of Reasoned Action, TAM 

or Technology Acceptance Model, MM or Motivational Model, TPB or Theory of Planned 



 

 
 
 

 

 
Jurnal Akuntansi/Volume 30, No. 01, January 2026: 44-72 

DOI: http://dx.doi.org/10.24912/ja.v30i1.3445  

 

48 

Behavior, C-TAM-TPB or Combined TAM and TPB, MPCU or Model of Personal 

Computing Utilization, IDT or Innovation Diffusion Theory, and SCT or Social Cognitive 

Theory. Each model attempts to predict and explain user behavior using various 

independent variables. The UTAUT model was created based on conceptual and empirical 

similarities across these eight models. Venkatesh et al. aimed to present a more complete 

picture of the acceptance process than previous individual models could. Eight models 

previously used in the information systems literature are combined in an integrated model, 

all of which originate from psychology, sociology, and communication. 

UTAUT is able to explain up to 70 per cent of technology acceptance behavior, a 

significant improvement over previous models, which routinely explained just over 40 per 

cent of acceptance. Therefore, UTAUT is considered an improved model with 

parsimonious and robust characteristics that can better explain the factors influencing 

individual information technology intentions and usage. Specifically, UTAUT contains 

four core determinants: performance expectancy, effort expectancy, social influence, and 

facilitating conditions. These four core constructs have a significant role that directly 

influences user acceptance and usage behavior. Gender, age, experience, and voluntariness 

of use moderate some relationships in the model. 

Performance expectancy is defined as the extent to which a person believes that using 

a system will help him or her achieve gains in performance. Drawing on the UTAUT 

framework, performance expectancy is expected to have a positive effect on behavioral 

intention, as users tend to adopt a system when it is perceived to enhance task performance. 

The influence of performance expectancy on behavioral intention will be moderated by 

gender and age, such that the effect will be stronger for men and particularly for younger 

men. Although previous studies suggested that performance expectancy is as an important 

construct to predict individual’s acceptance of technologies, there are conflicting results 

regarding its role in predicting individuals’ uses of technology. For example, Jung et al. 

(2020), Nazmi et al. (2024) and Gadabu et al. (2019) found a significant influence of 

performance expectancy on individuals’ uses of technology. However, Arfi et al. (2021), 

Merhi et al. (2019) and Nugraha et al. (2022) failed to find a significant influence of 

performance expectancy on intention to use technology. Therefore, we postulate the 

following hypothesis. 

 

H1: Performance expectancy (PE) has a positive effect on behavioral intention (BI). 

H1a: Individuals with male gender strengthen the relationship between performance 

expectancy (PE) and behavioral intention (BI) in using accounting applications. 

H1b: Individuals with younger age strengthen the relationship between performance 

expectancy and behavioral intention (BI) in using accounting applications. 

 

Effort expectancy is defined as the degree of ease associated with using the system. 

UTAUT posits that effort expectancy affects behavioral intention, particularly when users 

perceive the system as easy to use. The influence of effort expectancy on behavioral 

intention will be moderated by gender, age, and experience, such that effect will be 

stronger for women, particularly younger women, and particularly at low experience. 
Empirical studies largely support this relationship, for example, Tang et al. (2021), Pratiwi 

et al. (2022), and Wardani & Effendy (2023) found a significant influence of effort 

expectancy on individuals’ uses of technology. However, Jung et al. (2020), Lee et al. 

(2019), and Schmitz et al. (2022) failed to find a significant influence of effort expectancy 
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or perceived ease of use on intention to use technology. Hence, this study examines the 

influence of effort expectancy on individuals’ intention to use accounting application. 

 

H2: Effort expectancy (EE) has a positive effect on behavioral intention (BI). 

H2a: Individuals with female gender strengthen the relationship between effort expectancy 

(EE) and behavioral intention (BI) in using accounting applications. 

H2b: Individuals with older age strengthen the relationship between effort expectancy (EE) 

and behavioral intention (BI) in using accounting applications. 

H2c: Individuals with low experience strengthen the relationship between effort expectancy 

(EE) and behavioral intention (BI) in using accounting applications. 

 

Social influence is defined as the extent to which a person perceives that significant 

others believe he or she should use a new system. According to UTAUT, social influence 

affects behavioral intention through perceived expectations of important referent groups. 

The influence of social influence on behavioral intention will be moderated by gender, age, 

voluntariness, and experience, such that the effect will be stronger for women, particularly 

older women, particularly in mandatory settings in low experience. Previous studies on 

individuals’ adoption of technologies identified social influence as a major determinant of 

individuals’ intention to use technology. For example, Jung et al. (2020), Lee et al. (2019), 

and Astiyah & Budiantara (2023) found a significant effect of social influence on 

individuals’ behavioral intention to use technology. However, Schmitz et al. (2022), Ji-Xi 

et al. (2021), and Purnomo (2019) failed to find a significant influence of social influence 

on intention to use of technology. Therefore, we postulate the following hypothesis. 

 

H3: Social influence (SI) has a positive effect on behavioral intention (BI). 

H3a: Individuals with female gender strengthen the relationship between social influence 

(SI) on behavioral intention (BI) in using accounting applications. 

H3b: Individuals with older age strengthen the relationship of social influence (SI) on 

behavioral intention (BI) in using accounting applications. 

H3c: Individuals with low experience strengthen the relationship of social influence (SI) 

on behavioral intention (BI) in using accounting applications. 

H3d: Individuals with mandatory conditions strengthen the relationship of social influence 

(SI) on behavioral intention (BI) in using accounting applications. 

 

Trust. Trust is considered a sense of security and assurance provided by a service 

provider, which can lead to greater acceptance and use of a technology. Trust is one of the 

predictors used to develop the UTAUT model, and has been empirically tested extensively, 

resulting in the modified UTAUT model being able to predict broader technology use 

intentions (Chao, 2019). In financial transactions, trust is a key factor in determining usage 

intentions. This is because trust is related to uncertainty, where consumers' lack or lack of 

trust in a technology will influence their decisions to use it (Tang et al., 2021). Trust can 

directly influence behavioral intentions because trust builds user commitment, particularly 

in technology adoption, to continue using the technology (Alkhowaiter, 2022). Combining 
the UTAUT model with trust in the context of technology adoption and acceptance is 

crucial. In the context of AIS, testing the trust variable aims to determine technology users' 

beliefs about the quality of information generated by the information system or application 
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they use. This can influence how individuals make decisions based on the information they 

receive (Pratama & Komariyah, 2023). 

Previous studies on individuals’ adoption of technologies identified trust as a 

determinant of individuals’ intention to use technology. For example, Merhi et al. (2019), 

Tang et al. (2021), and Alkhowaiter (2022) found a significant effect of trust on individuals’ 

behavioral intention to use technology. However, Lee et al. (2019), Schmitz et al. (2022), 

and Hanif & Lallie (2021) failed to find a significant influence of facilitating conditions 

on use behavior of using technology. Therefore, the following hypothesis is proposed to 

examine the effect of facilitating conditions on use behavior of using technology. 

 

H4: Trust (TR) has a positive effect on behavioral intention (BI). 

 

UTAUT theory explains that facilitating conditions are defined as the extent to which 

a person believes that the organizational and technical infrastructure exists to support the 

use of the system. Then the influence of facilitating conditions on use behavior will be 

moderated by age and experience, such that effect will be stronger for older workers, 

particularly with high experience. Previous studies on individuals’ adoption of 

technologies identified facilitating conditions as a major determinant of individuals’ use 

behavior of using technology. For example, Devi & Ariyanto (2024), Piarna & 

Fathurohman (2019), and Arfi et al. (2021) found a significant effect of facilitating 

conditions on use behavior of using technology. However, Lee et al. (2019) and Schmitz 

et al. (2022) failed to find a significant influence of facilitating conditions on use behavior 

of using technology. Therefore, the following hypothesis is proposed to examine the effect 

of facilitating conditions on use behavior of using technology. 

 

H5: Facilitating condition (FC) has a positive effect on use behavior (UB). 

H5a: Individuals with older age strengthen the facilitating condition (FC) on use behavior 

(UB) in using accounting applications. 

H5b: Individuals with higher experience strengthen the facilitating condition (FC) on use 

behavior (UB) in using accounting applications. 

 

UTAUT theory states that behavioral intention to use an information system or 

information technology is defined as a measure of the strength of a person's intention to 

perform a particular behavior, meanwhile use behavior is the frequency or intensity with 

which a technology user uses information technology now or in the future. Empirical 

studies largely support this relationship, for example, Alkhowaiter (2022) and Patil et al. 

(2020) found a significant influence of behavioral intention on individuals’ use behavior 

of using technology. However, Ji-Xi et al. (2021) and Purnomo (2019) failed to find a 

significant influence of behavioral intention on use behavior of using technology. 

Therefore, we postulate the following hypothesis. 

 

H6: Behavioral intention (BI) has a positive effect on use behavior (UB). 
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Figure 1. Research Model 

 

METHODS 
 

This research used a quantitative design with a survey approach. The population in 

this study is East Java MSMEs that use accounting applications in running their business. 

East Javanese MSMEs were chosen because East Java has a diverse range of businesses, 

from food and clothing to handicrafts and trade. The use of all types of MSMEs was chosen 

in this study to generalize the results, as this study does not focus on a single type or sector 

of MSMEs. Furthermore, East Java is the province with the second-highest financial 

literacy rate in Indonesia, according to the 2022 National Survey of Financial Literacy and 

Inclusion (SNLIK), at 55.320 per cent (OJK, 2022). 

One aspect of financial literacy is accounting understanding, and this is related to the 

quality of financial reports that contain accurate information. This is reinforced by the 

OJK's statement (2022), which states that financial literacy is the knowledge, skills, and 

beliefs that influence a person's financial attitudes and behaviors, improving decision-

making and financial management to achieve prosperity. This description demonstrates the 

significant potential of East Javanese MSMEs in adopting technology, including 

accounting applications. The focus on adoption of accounting application technology 

among MSMEs in East Java is also relevant due to the challenges they face, such as manual 

bookkeeping and financing issues (Diskop UKM Jatim, 2024; Kominfo Jatim, 2024). 

Therefore, the population focused on those who have used mobile-based accounting 

applications. 

This study used non-probability sampling with a purposive sampling method. 

Purposive sampling was chosen because it allows researchers to specifically select 

respondents who meet the research criteria. In the context of this study, not all MSMEs in 

East Java are suitable samples. Based on this, the respondent/ sample selection criteria for 

this study were: (1) Respondents were MSMEs in East Java, including business owners 

and employees. Within each organization, business owners and employees could complete 

the research questionnaire, and (2) Respondents were users of accounting applications or 

software in their business activities, both paid and free applications. 
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The exact population size used in this study is unknown due to the lack of supporting 

information on the number of MSMEs in East Java recorded using accounting applications. 

Therefore, the sample size was determined using the method cited in Hair et al. (2021), 

where the SEM-PLS path model is based on a calculation of ten times the maximum 

number of causal relationship paths in this study. Based on this, the minimum sample size 

in this study can be calculated as ten times seventeen paths, resulting in a minimum of 170 

samples for analysis. Potential common method bias was assessed using full collinearity 

VIF assessment (less than 3.300) in SEM-PLS (Firdaus et al., 2025). In addition, 

procedural remedies such as using clear and non-ambiguous items were applied. 

A questionnaire was used in this research's data collection method, with a likert scale 

from 1 to 7 (strongly disagree to strongly agree). The questionnaire was obtained from 

participants or respondents who filled out a statement or question and returned it to the 

researcher after it had been filled out completely. Data collection in this study was 

conducted online. The questionnaire was distributed in two ways, namely by being 

distributed to MSME actors who met the criteria through (1) a Google Forms link 

containing the questionnaire distributed online using social media (such as Instagram and 

X/ formerly Twitter); and (2) a Google Forms link distributed via messages (such as 

WhatsApp). 
 

Table 1. Research Constructs and Indicators  

 
Constructs Indicators Source 

Performance Expectancy 

(PE) 

Useful in a job. 

Helps do things faster. 

Increase productivity. 

Increase performance. 

Mansour (2020). 

Effort Expectancy (EE) Clear and understandable. 

Easy to become skilled. 

Easy to use. 

Easy to learn. 

Mansour (2020). 

Social Influence (SI) Community influence. 

Leader influence. 

Organizational influence. 

Cao et al. (2024). 

Trust (TR) System reliability. 

Trusted system. 

Data security. 

Information certainty. 

Rawashdeh & Rawashdeh 

(2021). 

Facilitating Condition (FC) Resources. 

Knowledge. 

Conformity. 

Help. 

Mansour (2020). 

Behavioral Intention (BI) Intend to use the system. 

Planning to use the system in work. 

Looking forward to continuing of 

use the system in the future. 

Alkawsi et al. (2021). 

Use Behavior (UB) Frequency of system use. 

Monthly usage time of the system. 

Dependence on the system. 

Razi-ur-Rahim et al. (2024). 

 

Table 1 shows the research constructs, their corresponding measurement indicators, 

and the sources from which the indicators were adapted. The constructs are derived mainly 

from the UTAUT framework and related extensions. Performance expectancy (PE) and 
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effort expectancy (EE) are measured through indicators reflecting perceived usefulness, 

productivity, and ease of use. Social influence (SI) captures the perceived influence of 

community, leaders, and organizations, while trust (TR) reflects system reliability, security, 

and information certainty. Facilitating conditions (FC) represent the availability of 

resources, knowledge, conformity, and technical help to support system use. Behavioral 

intention (BI) measures the respondent’s intention and plans to continue using the system, 

whereas use behavior (UB) captures actual usage patterns, including frequency, duration, 

and dependency. Overall, Table 1 demonstrates that all constructs are operationalized 

using validated indicators adopted from prior empirical studies, ensuring content validity 

of the measurement model. 

This research model uses four moderating variables: gender, age, experience, and 

voluntariness of use. Gender (male/female) was measured using nominal measures, where 

1 represents male and 0 represents female (Elshaer et al., 2024). Age was measured using 

ratio measures, where the sample questionnaire asked about the sample's age in years. Age 

was measured based on the age written by the sample in the questionnaire. Grouping of 

young and old age based on the range of 17 to 35 years for young users, and 36 to 60 years 

for old users (Hamadeh et al., 2025). Experience was measured using nominal measures, 

where 1 represents having used an accounting application (high experience) and 0 

represents having never used an accounting application (low experience) (Cao et al., 2024). 

Voluntariness of use was measured using nominal measures, where 1 represents voluntarily 

using an accounting application and 0 represents involuntary (mandatory) use of an 

accounting application (Marsidi et al., 2022). 

This study used the SEM-PLS statistical method, or Structural Equation Model 

(SEM) based on Partial Least Squares (PLS). The program used to assist the analysis was 

the SmartPLS 3.0 application. To evaluate the PLS model, the outer and inner models must 

be assessed. Outer model is done through validity test and reliability test with loading 

factor value more than 0.700, AVE value more than 0.500, cross loading value more than 

0.700, and Cronbach's Alpha and Composite Reliability more than 0.700. The inner model 

uses the value of R2. Finally, hypothesis testing with t-statistics more than 1.640 or p-

values less than 0.050. 
 

RESULTS 
 

The research data was collected about more than 3 weeks from October 3, 2025 to 

October 25, 2025. Respondents consisted of accounting application users. Sample 

collection was carried out by distributing questionnaires online. The number of 

respondents collected since the questionnaire was distributed was 365. Of those, 326 

(89.320 per cent) were able to be processed. This was based on the reduction of 

respondents who provided inconsistent answers and respondents who had never used an 

accounting application, making their questionnaires unusable. This process was conducted 

to ensure data quality and validity. 

Table 2 shows that the respondents are mainly females (58 per cent), between 17 to 

35 years of age (80 per cent), mainly from Surabaya (10 per cent), culinary field (39 per 

cent), business age of 1 to 2 years (34 per cent), owner position in MSMEs (65 per cent), 

have experience in using accounting applications before (79 per cent), and in voluntary 

conditions (64 per cent). 
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Table 2. Respondent Demographic Data 

 
 Description N Per cent 

Gender Male 

Female 

Total 

134 

192 

326 

41.104 

58.896 

100.000 

Age 17 to 35 years old 

36 to 60 years old 

Total 

262 

64 

326 

80.368 

19.632 

100.000 

Domicile Bangkalan 

Banyuwangi 

Batu 

Blitar 

Bojonegoro 

Bondowoso 

Gresik 

Jember 

Jombang 

Kediri 

Lamongan 

Lumajang 

Madiun 

Magetan 

Malang 

Mojokerto 

Nganjuk 

Ngawi 

Pacitan 

Pamekasan 

Pasuruan 

Ponorogo 

Probolinggo 

Sampang 

Sidoarjo 

Situbondo 

Sumenep 

Surabaya 

Trenggalek 

Tuban 

Tulungagung 

Total 

7 

8 

10 

10 

9 

10 

12 

10 

13 

15 

9 

12 

10 

9 

19 

12 

9 

7 

7 

8 

9 

5 

10 

8 

17 

9 

6 

34 

6 

7 

9 

326 

2.147 

2.454 

3.067 

3.067 

2.761 

3.067 

3.681 

3.067 

3.988 

4.601 

2.761 

3.681 

3.067 

2.761 

5.828 

3.681 

2.761 

2.147 

2.147 

2.454 

2.761 

1.534 

3.067 

2.454 

5.215 

2.761 

1.840 

10.429 

1.840 

2.147 

2.761 

100.000 

Type of Business Service 

Culinary 

Handycrafts 

Fashion 

Other 

Total 

98 

130 

34 

46 

18 

326 

30.061 

39.877 

10.429 

14.110 

5.521 

100.000 

Business Age less than 1 year 

1 to  2 years 

3 to 5 years 

more than 5 years 

Total 

50 

111 

103 

62 

326 

15.337 

34.049 

31.595 

19.018 

100.000 

Positions in 

MSMEs 

Owner 

Employee 

Total 

214 

112 

326 

65.644 

34.356 

100.000 
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Previous 

Experience using 

Accounting 

Applications 

Yes 

No 

Total 

260 

66 

326 

79.755 

20.245 

100.000 

Voluntariness Voluntary 

Mandatory 

Total 

210 

116 

326 

64.417 

35.583 

100.000 

  

The outer model in Figure 2 shows the relationship between the main constructs, 

namely performance expectancy (PE), effort expectancy (EE), social influence (SI), trust 

(TR), and facilitating conditions (FC) on behavioral intention (BI) and use behavior (UB). 

PE, EE, SI, and TR influence BI, with path values of 0.191, 0.129, 0.133, and 0.321. BI 

itself has a direct influence on UB with a coefficient of 0.166, while FC also has a direct 

influence on UB with a coefficient of 0.343. 

 

 
Figure 2. Outer Model 

  

Table 3 shows the results of the convergent validity test based on the Average 

Variance Extracted (AVE) value for each construct in the research model. All constructs 

have AVE values above 0.500, ranging from 0.594 to 0.708, so all variables are declared 

valid. Thus, PE, EE, SI, TR, FC, BI, and UB all meet the criteria for good convergent 

validity. 
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Table 3. The Result of AVE 

 
 Average Variance Extracted (AVE) Descriptions 

Performance Expectancy (PE) 

Effort Expectancy (EE) 

Social Influence (SI) 

Trust (TR) 

Facilitating Conditions (FC) 

Behavioral Intention (BI) 

Use Behavior (UB) 

0.674 

0.663 

0.656 

0.637 

0.594 

0.708 

0.695 

Valid 

Valid 

Valid 

Valid 

Valid 

Valid 

Valid 

 

Table 4 shows that the overall cross-loading value is greater than 0.700. Therefore, 

this indicates that the cross-loading value meets the criteria for the discriminant validity 

test. Overall, it can be concluded that the constructs and indicators used in this study meet 

the discriminant validity test.  
 

Table 4. Discriminant Validity Test Results 

 

Indicator  

   Variables    

BI EE FC PE SI TR UB 

BI1 0.834 0.445 0.490 0.450 0.415 0.505 0.327 

BI2 0.859 0.404 0.505 0.449 0.399 0.472 0.267 

BI3 0.831 0.470 0.530 0.416 0.400 0.534 0.343 

EE1 0.441 0.840 0.542 0.467 0.414 0.576 0.354 

EE2 0.382 0.782 0.538 0.467 0.361 0.539 0.378 

EE3 0.449 0.820 0.509 0.505 0.380 0.568 0.349 

EE4 0.431 0.814 0.548 0.510 0.425 0.520 0.324 

FC1 0.525 0.535 0.819 0.432 0.482 0.537 0.421 

FC2 0.470 0.548 0.781 0.459 0.454 0.594 0.287 

FC3 0.476 0.494 0.751 0.476 0.421 0.516 0.318 

FC4 0.380 0.442 0.728 0.338 0.406 0.454 0.314 

PE1 0.415 0.487 0.389 0.817 0.322 0.451 0.350 

PE2 0.414 0.491 0.448 0.828 0.396 0.465 0.307 

PE3 0.472 0.512 0.510 0.820 0.459 0.512 0.381 

PE4 0.402 0.473 0.457 0.820 0.408 0.498 0.337 

SI1 0.384 0.383 0.439 0.333 0.788 0.447 0.309 

SI2 0.335 0.317 0.412 0.334 0.789 0.451 0.344 

SI3 0.439 0.464 0.531 0.493 0.852 0.558 0.366 

TR1 0.489 0.582 0.575 0.535 0.486 0.822 0.313 

TR2 0.516 0.537 0.521 0.488 0.464 0.818 0.277 

TR3 0.369 0.482 0.491 0.409 0.477 0.741 0.366 

TR4 0.518 0.552 0.575 0.438 0.505 0.808 0.301 

UB1 0.128 0.214 0.231 0.213 0.201 0.177 0.712 

UB2 0.330 0.371 0.384 0.404 0.404 0.320 0.885 

UB3 0.398 0.433 0.442 0.386 0.392 0.410 0.892 

Description: PE: Performance Expectancy, EE: Effort Expectancy, SI: Social Influence, TR: Trust, FC: 

Facilitating Conditions, BI: Intention to Use, and UB: Use Behavior 
 

Table 5 shows Cronbach's alpha and composite reliability values have met the 

criteria. Both parameters have values above 0.700, indicating that the measuring 
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instrument used in this study is reliable. The conclusion from the overall outer model 

testing, namely the constructs and indicators used in this study, is valid and reliable. This 

is based on the results of convergent validity, discriminant validity, and reliability tests, 

which met the criteria. 

 

Table 5. Cronbach’s Alpha and Composite Reliability 

 
 Cronbach’s Alpha Composite Reliability 

Performance Expectancy (PE) 

Effort Expectancy (EE) 

Social Influence (SI) 

Trust (TR) 

Facilitating Conditions (FC) 

Behavioral Intention (BI) 

Use Behavior (UB) 

0.839 

0.831 

0.739 

0.811 

0.774 

0.794 

0.789 

0.892 

0.887 

0.851 

0.875 

0.854 

0.879 

0.871 
 

Table 6 shows the variance inflation factor (VIF) values for all measurement 

indicators used in this study. The results show that all VIF values range between 1.382 and 

1.957, which are well below the recommended threshold of 3.300 for detecting potential 

common method bias. This indicates that no indicator suffers from excessive collinearity 

with other indicators. Therefore, the relationships among constructs in the PLS-SEM 

model can be interpreted with confidence. 

Inner model testing is conducted to predict causal relationships between latent 

variables. Inner model evaluation is performed using R2 (r-square) and path coefficient 

values. The R2 value is used to measure the level of variation in changes in the independent 

variable on the dependent variable. 
 

Table 6. Collinearity Statistics (VIF) 

 
Indicators VIF Indicators VIF 

BI1 1.657 PE3 1.727 

BI2 1.907 PE4 1.887 

BI3 1.599 SI1 1.382 

EE1 1.929 SI2 1.506 

EE2 1.669 SI3 1.556 

EE3 1.759 TR1 1.788 

EE4 1.756 TR2 1.727 

FC1 1.531 TR3 1.558 

FC2 1.715 TR4 1.652 

FC3 1.554 UB1 1.492 

FC4 1.393 UB2 1.955 

PE1 1.843 UB3 1.751 

PE2 1.957   

 

Table 7 shows R2 value of the BI construct is 0.423. This value indicates that the 

variation of the BI construct can be explained by the PE, EE, SI, and TR constructs by 

42.300 per cent, while the remainder is explained by other constructs outside the research 

model. Likewise, the R2 of the UB construct is 0.214. This value indicates that the variation 
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of the UB construct can be explained by the FC and BI constructs by 21.400 per cent, while 

the remainder is explained by other constructs outside the research model. 
 

Table 7. R-square 

 
  R-Square Adjusted R-square 

Behavioral Intention (BI) 0.423 0.416 

Use Behavior (UB) 0.214 0.209 

 

The path coefficient value indicates the level of significance of the hypothesis test. 

Hypothesis testing in this study used the bootstrapping method with one-tailed testing, 

with a t-statistic value greater than 1.640 indicating that the hypothesis was accepted. 

Hypothesis testing was also conducted by determining a significance level or critical value 

(α) of 5 per cent (0.050), which can be seen in the p-values. The results of the hypothesis 

testing for the main structural model (without moderation) are shown in Table 8. 
 

Table 8. Path Coefficients 

 

Variables 
Original 

Sample (O) 
T-Statistics P-Values 

Performance Expectancy (PE)  Behavioral Intention 

(BI) 

0.166 2.470 0.007 

Effort Expectancy (EE)  Behavioral Intention (BI) 0.129 1.575 0.058 

Social Influence (SI)  Behavioral Intention (BI) 0.343 5.976 0.000 

Trust (TR)  Behavioral Intention (BI) 0.191 2.161 0.016 

Facilitating Conditions (FC)  Use Behavior (UB) 0.133 2.139 0.016 

Behavioral Intention (BI)  Use Behavior (UB) 0.321 3.917 0.000 

 

The path coefficient test shows that the values for all variables are positive. The path 

coefficient for PE is 0.166 with a P-Value of 0.007 less than 0.050, indicating a positive 

and significant effect on BI (H1 is supported). EE has a path coefficient of 0.129 and a P-

Value of 0.058 more than 0.050, which means its effect on BI is not significant (H2 is 

rejected). SI has a path coefficient of 0.343 and a P-Value of 0.000 less than 0.050, 

indicating a positive and significant effect on BI (H3 is supported). The path coefficient for 

TR is 0.191 with a P-Value of 0.016 less than 0.050, which means its effect on BI is positive 

and significant (H4 is supported). FC has a path coefficient of 0.133 and a P-Value of 0.016 

less than 0.050, indicating a positive and significant effect on UB (H5 is supported). The 

path coefficient for BI is 0.321 with a P-Value of 0.000 less than 0.050, which means its 

effect on UB is positive and significant (H6 is supported).   

The moderating effects of gender, age, experience, and voluntariness of use in this 

research model were analyzed using multigroup analysis (MGA). MGA aims to compare 

data analysis based on sample characteristics with two or more data sets. MGA is 

performed by comparing the path coefficient for each sample and comparing the 

significance of the P-Value (α is 5 per cent) obtained through the bootstrapping procedure. 

MGA in this study was conducted on moderating variables, namely gender consisting of 

gender group 1 (male) and gender group 0 (female); age consisting of age group 1 (old or 

36 to 60 years old) and age group 2 (young or 17 to 35 years old); experience consisting 

of experience group 1 (high experience) and experience group 2 (low experience); and 
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voluntariness of use of group 1 (voluntary use) and group 2 (mandatory use). The following 

are the results of the MGA of each group in this study. 

 

Table 9. Gender Moderation Multigroup Analysis (MGA) 

 

 

Path Coefficients 

Male 

Path Coefficients 

Female 

Path Coefficients – 

diff (M vs F) 

P-Values 

(M vs F) 

PE  BI 0.191 0.210 -0.020 0.419 

EE  BI 0.260 0.006 0.255 0.054 

SI  BI 0.067 0.183 0.817 0.183 

 

Table 9 shows the relationship between performance expectations, effort 

expectations, and social influence on the behavioral intention has a p-value more than 

0.050, so it can be concluded that gender does not moderate these three relationships. This 

means that there is no difference between male and female users in the relationship 

between performance expectations, effort expectations, and social influence on the 

behavioral intention of using accounting applications. Therefore, it can be concluded that 

H1a, H2a, and H3a are not supported. 

 

Table 10. Age Moderation Multigroup Analysis (MGA) 

 

 

Path Coefficients 

Old 

Path Coefficients 

Young 

Path Coefficients 

– diff (O vs Y) 

P-Values 

(O vs Y) 

PE  BI 0.233 0.187 0.046 0.381 

EE  BI 0.163 0.121 0.041 0.435 

SI  BI 0.176 0.116 0.060 0.333 

FC  BI 0.450 0.337 0.113 0.160 

 

Table 10 shows the relationship between performance expectations, effort 

expectations, and social influences on behavioral intention, as well as facilitating 

conditions on use behavior has a p-value more than 0.050, so it can be concluded that age 

does not moderate the four relationships. This means that there is no difference between 

older and younger users in the relationship between performance expectations, effort 

expectations and social influences on behavioral intention of using accounting 

applications, as well as facilitating conditions on use behavior. Therefore, it can be 

concluded that H1b, H2b, H3b and H5a are not supported. 

 

Table 11. Experience Moderation Multigroup Analysis (MGA) 

 

 

Path Coefficients 

High 

Path Coefficients 

Low 

Path Coefficients 

– diff (H vs L) 

P-Values 

(H vs L) 

EE  BI 0.088 0.162 -0.074 0.339 

SI  BI 0.200 -0.100 0.301 0.043 

FC  UB 0.337 0.300 0.036 0.408 

 

Table 11 shows the relationship between effort expectancy on intention to use, and 

facilitating conditions on use behavior, has a p-value more than 0.050. Therefore, it can be 

concluded that experience does not moderate these relationships. This means there is no 

difference between highly experienced and low-experienced users in the relationship 
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between effort expectancy and behavioral intention of using accounting applications, as 

well as facilitating conditions and behavior. Therefore, it can be concluded that H2c and 

H5b are not supported. 

However, experience moderation was found in the relationship between social 

influence and intention to use. The p-value is 0.043, or less than 0.050, indicating a 

difference between highly experienced and low-experienced users in the relationship 

between social influence and intention to use. In addition to the p-value, MGA requires 

examining the path coefficients between the two groups. The path coefficient value 

indicates that highly experienced users, at 0.200, are greater than those with low 

experience, at -0.100. This means that social influence has more influence on highly 

experienced users in influencing their intention in using accounting applications. This 

result is inconsistent with the hypothesis formulation, which states that individuals with 

low experience have a greater influence in strengthening the relationship between social 

influence and behavioral intention. Therefore, it can be concluded that H3c is not supported. 

Based on multigroup analysis, the path coefficient of the relationship between social 

influence and behavioral intention is 0.079 for users under voluntary use conditions and 

0.227 for users under mandatory use conditions, with a coefficient difference of -0.148. 

The corresponding p-value of 0.133 exceeds the threshold of 0.050, indicating that the 

difference between the two groups is not statistically significant. This finding suggests that 

voluntariness of use does not moderate the relationship between social influence on 

behavioral intention to use accounting applications does not differ between voluntary and 

mandatory usage contexts. Therefore, it can be concluded that H3d is not supported. 

 

DISCUSSION 
 

The result of the study indicates that performance expectations have a positive effect 

on the intention to use accounting applications. This means that the higher the performance 

expectancy, the higher the intention of MSMEs in using accounting applications. This is 

consistent with empirical evidence from UTAUT. In this study, the adoption of accounting 

applications by MSMEs in their businesses enables their operations to be faster and more 

efficient. Furthermore, MSMEs can accurately view their financial reports, thanks to 

systematic recording which minimizes errors. These aspects enable MSMEs to make better 

decisions. The result of this study is in line with research conducted by Cokins et al. (2020), 

Tomić et al. (2023) and Khalil & Nafti (2020). 

Effort expectancy does not significantly influence behavioral intention to use 

accounting applications. This indicates that in the context of MSMEs, ease of use of 

accounting applications does not significantly influence their intention to use the 

application. This occurs because respondents are generally accustomed to digital 

technology, so perceptions of ease of use are relatively uniform and considered normal. 

The predominance of young respondents in this study (80 per cent) who are accustomed 

to using technology means that ease of use of accounting applications is no longer a 

differentiating factor in shaping user interest. Perceptions of ease of use are considered to 

be evenly distributed among users, so effort expectancy no longer differentiate user interest 

as they do with more complex technologies. The result of this study is in line with research 

conducted by Ayaz & Yanartaş (2020), Pan & Gao (2021), Batucan et al. (2022) & Kabakus 

et al. (2023). 
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Social influence positively influences behavioral intention in using accounting 

applications, consistent with empirical evidence from UTAUT. This means that the greater 

the social influence, the greater the intentions of MSMEs in using accounting applications. 

This influence can come from people around them, such as family, friends, and coworkers. 

Likewise, word of mouth also increases user interest in using accounting applications. The 

greater the influence or support from those around them, the greater the intention in using 

the application among MSMEs. The result of this study is in line with research conducted 

by Chen et al. (2020), Kim et al. (2024), Yu et al. (2021) & Patil et al. (2020). 

Trust positively influences behavioral intention in using accounting applications, 

consistent with UTAUT model development (Chao, 2019). In this study, the higher the 

level of trust MSMEs have in accounting applications, the greater their intention to 

continue using them to support their business activities. Trust arises when business owners 

believe that accounting applications are safe to use, can maintain the confidentiality of 

financial data, and provide accurate recording results. If MSMEs trust the information 

generated by accounting applications to monitor financial activity and assist in business 

decision-making, their interest in adopting accounting applications will also increase. The 

result of this study is in line with research conducted by Joshi (2025), Chao (2019), 

Erdoğan (2023), and Liu et al. (2023). 

Facilitating conditions have a positive influence on the accounting applications 

usage behavior and the findings of this study are consistent with the evidence from 

UTAUT. MSMEs tend to accept and use accounting applications if there is support from 

internal and external organizational factors. Internal factors include the devices provided 

(such as smartphones or computers), internet connection, adequate knowledge, and other 

equipment that can support the use of accounting applications. External factors include 

application providers (such as the availability of accounting applications on the web or 

Play Store so users can easily access and install the application), 4G/5G services from the 

government, and customer service from the application provider. The result of this study 

is in line with research conducted by Wang et al. (2020) and Lee et al. (2021). 

Behavioral intentions of MSME actors have a positive influence on the behavior of 

using accounting applications, therefore this study supports the evidence from UTAUT. If 

users are highly interested in using accounting applications, they will be more motivated 

to adopt them for their business activities. For MSMEs, the intention to use accounting 

applications stems from the belief that the technology can help manage transaction records, 

prepare financial reports, and improve efficiency. This intention then drives actual 

behavior in the form of routine use of accounting applications, for example, in recording 

sales, expenses, and preparing profit and loss reports. Therefore, the stronger the intention 

of MSMEs to utilize accounting applications, the higher the intensity and consistency of 

their use. The result of this study is in line with research conducted by Ibrahim & Islam 

(2024), Mensah & Khan (2024), Liu et al. (2022), and Bai & Guo (2022). 

This study found no moderating effect of gender on the influence of performance 

expectancy and behavioral intention of using accounting applications. Gender did not 

affect the strength of the relationship between the two constructs. This indicates that the 

perceived benefits of accounting applications, such as improving recording efficiency, 
facilitating financial reporting, or assisting decision-making, are considered important by 

MSMEs regardless of gender. Both male and female MSMEs are motivated to use 

accounting applications due to their usefulness, so gender does not strengthen the 

relationship between performance expectancy and behavioral intention to use applications 
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in this context. The result of this study is in line with research conducted by Akinnuwesi 

et al. (2022), Senshaw & Twinomurinzi (2021) and Gupta et al. (2024).  

There is no moderating effect of gender on the relationship between effort 

expectancy and behavioral intention of using accounting applications. This indicates that 

both male and female MSME owners have relatively similar perceptions of the ease of use 

of accounting applications. This condition is in line with technological developments that 

make it easier for various MSME owners to access accounting applications without 

gender-based differences in ability. This indicates that MSME owners are technologically 

literate, and regardless of gender, all share the same perception of the ease of use of 

accounting applications. The result of this study is in line with research conducted by Wei 

et al. (2021), Akinnuwesi et al. (2022), Terblanche & Kidd (2022), and Senshaw & 

Twinomurinzi (2021). 

There is no moderating effect of gender on the relationship between social influence 

and behavioral intention of using accounting applications. This indicates that the influence 

of social influence on behavioral intention in using accounting applications does not differ 

significantly between men and women. Both male and female MSME owners are in the 

same situation, namely being influenced by business partners, MSME associations, or even 

the obligation to prepare financial reports to financial institutions for credit disbursement. 

Therefore, the external pressures they receive do not differ significantly between men and 

women. The result of this study is in line with research conducted by Senshaw & 

Twinomurinzi (2021), Gupta et al. (2024), and Batucan et al. (2022).  

Age had no moderating effect on the relationship between performance expectancy 

and behavioral intention of using accounting applications. This indicates that both young 

and senior MSMEs considered the benefits of accounting applications to be an important 

factor in driving their intention to use them. In other words, the perception that accounting 

applications can improve efficiency, record-keeping accuracy, and the quality of the 

resulting financial reports was similar across all ages. Age differences did not significantly 

impact perceptions of the benefits of technology, as the primary motivation for using it 

was business needs. The result of this study is in line with research conducted by 

Akinnuwesi et al. (2022). 

Age did not moderate the relationship between effort expectancy and intention to use 

accounting applications among MSMEs. In other words, both younger and older 

entrepreneurs considered ease of use an important factor, but its influence on intention to 

use did not differ significantly across age groups. This is due to the increasing use of digital 

devices and smartphone-based applications in everyday life, among both younger and 

older MSMEs. Therefore, ease of use of accounting applications is perceived as a basic 

need that is equally important for all MSMEs, regardless of age. The result of this study is 

in line with research conducted by Lee et al. (2021) and Akinnuwesi et al. (2022). 

Age had no moderating effect on the relationship between social influence and 

behavioral intention of using accounting applications among MSMEs. This means that 

both young and older MSMEs are equally influenced by social pressures from their 

business environment, such as recommendations from business partners, MSME 

associations, and financial institutions, when applying for credit. Social pressure is felt 
uniformly across all age groups, so age differences do not result in variations in individual 

perceptions of interest in using accounting applications. The result of this study is in line 

with research conducted by Alduais & Al-Smadi (2022) and Akinnuwesi et al. (2022). 
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Age had no moderating effect on the relationship between facilitating conditions and 

use behavior in the use of accounting applications by MSMEs. In other words, both young 

and older entrepreneurs perceive the importance of supporting facilities, such as the 

availability of devices, internet access, and technical assistance (e.g., training), in 

encouraging the use of accounting applications. The rejection of this hypothesis confirms 

that facilitating conditions are perceived as a primary factor equally across all age groups, 

so there is no difference in perceptions regarding the use of accounting applications. The 

result of this study is in line with research conducted by Gautam (2023) and Akinnuwesi 

et al. (2022).  

This study found that experience had no moderating effect on the relationship 

between effort expectancy and behavioral intention of using accounting applications for 

MSMEs. Both those with experience using accounting or financial applications and those 

without experience equally considered ease of use to be an important factor in shaping 

intention to use. Modern accounting applications are generally designed to be user-friendly 

with simple features and practical guides, so experience is no longer a significant 

differentiating factor. Therefore, experience is not a primary factor in driving intention to 

use accounting applications for MSMEs. The result of this study is in line with research 

conducted by Huang et al. (2025), Faradila et al. (2024), and Palau-Saumell et al. (2019).  

The finding in this research indicates that the group with high experience strengthens 

the relationship between social influence and intention to use accounting applications. This 

means that H3c, which states that individuals with low experience strengthen effort 

expectations on intention to use accounting applications, is rejected. Social influences such 

as recommendations from fellow business owners, community support, and 

encouragement from external parties were shown to be stronger in driving intention to use 

accounting applications among MSMEs with prior experience with digital technology. For 

the experienced group, social encouragement strengthened confidence and accelerated the 

decision to use accounting applications, as they had references and experience from 

previous use of other digital applications. Conversely, for less experienced entrepreneurs, 

the effect was weaker than for the more experienced group. The result of this study is in 

line with research conducted by Izkair & Lakulu (2021) and Yu & Chen (2024). 

Experience did not moderate the relationship between facilitating conditions and use 

behavior in the adoption of accounting applications by MSMEs. Both business owners 

who are experienced in using digital applications and those who are still beginners require 

support facilities such as devices, internet access, and support services to be able to use 

accounting applications consistently. The rejection of this hypothesis indicates that the 

availability of supporting conditions is a universal factor perceived as important by all 

experience groups, so that the level of experience does not differentiate the strength or 

weakness of the influence of facilitating conditions on use behavior. The result of this study 

is in line with research conducted by Liu et al. (2022), Khadijah & Putri (2019), and 

Muhammad et al. (2023). 

Voluntariness of use did not moderate social influence on the behavioral intention of 

using accounting applications among MSMEs. This means that social influence on the 

intention to use accounting applications was relatively the same for both MSMEs who used 
the applications voluntarily and those who felt obligated (for example, due to work or 

superior demands). Respondents who used the applications out of obligation did not have 

significantly different levels of intention compared to respondents who used them 

voluntarily. This may occur because in an environment accustomed to technology, social 
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pressure has a relatively equal influence on respondents in both mandatory and voluntary 

conditions. MSMEs both have strong motivations to use accounting applications, so in 

their daily business use they do not require coercion or rewards from their community to 

encourage adoption of accounting applications. The result of this study is in line with 

research conducted by Asri et al. (2025). 

 

CONCLUSION 
 

This study tests the theory used as a conceptual framework, namely the UTAUT 

(Unified Theory of Acceptance and Use of Technology). This study was conducted to 

examine what factors can influence the adoption of accounting applications by MSMEs in 

East Java. Then, this study also examined trust as a modification of the UTAUT model to 

determine the level of confidence of MSMEs in East Java in the usefulness and reliability 

of accounting applications available in Indonesia, both free and paid. The study was 

conducted using a survey method and distributed online to the intended respondents. 

Overall, there were 326 respondents in this study. The study also used all the main and 

moderating variables in the UTAUT model to produce more comprehensive findings. 

The results of the study show that performance expectancy (PE), social influence 

(SI), and trust (TR) positively influence behavioral intention of using accounting 

applications. Meanwhile, effort expectancy (EE) did not significantly influence behavioral 

intention. Facilitating conditions (FC) and intention to use (BI) have been shown to 

significantly influence use behavior (UB). Moderation tests showed that most of the 

moderating variables in the UTAUT model had no significant effect, including gender, age, 

experience, and voluntariness of use. The only relationship that was significantly 

moderated was experience on the relationship between social influence and intention to 

use, indicating that social influence on intention to use was stronger in users with higher 

levels of experience than in users with less experience (low experience). 

The theoretical implications of this study support the Unified Theory of Acceptance 

and Use of Technology (UTAUT) theory used. This study also adds to the behavioral 

accounting literature in the field of accounting information systems related to the behavior 

of MSMEs using accounting applications, particularly in East Java. The practical 

implications of this research are that it can serve as a reference for all accounting 

application developers, ensuring continued attention and development of design and 

features, with the hope that these applications will be user-friendly and easier to use for 

MSMEs, and improving their organizational performance. As more MSMEs switch to 

using accounting applications for their financial records, their performance and 

productivity can also improve. 

This study has limitations that the researchers are aware of. First, the study did not 

determine the actual population size of accounting application users, so the sample size 

was based solely on the ten-fold path principle based on SEM-PLS analysis. Based on 

these limitations, it is recommended that future research determine the population size of 

accounting application users, perhaps conducted by the government or the Central 

Statistics Agency (BPS) to obtain a more accurate user count. This aims to ensure that the 

sample obtained is representative of the population, thus improving the generalizability of 

the research results. Second, although the addition of the trust construct to the UTAUT 

model has proven to yield empirical results, further research is recommended to develop 

and expand the research model by adding other constructs relevant to the context of this 
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study. Through model development and the addition of other constructs, it is hoped that 

the model can be analyzed more comprehensively and provide a comprehensive picture of 

the acceptance of accounting application technology among MSMEs. 

 

REFERENCES 
 

Akinnuwesi, B. A., Uzoka, F. M. E., Fashoto, S. G., Mbunge, E., Odumabo, A., Amusa, O. 

O., Okpeku, M., & Owolabi, O. (2022). A Modified UTAUT Model for the 

Acceptance and Use of Digital Technology for Tackling COVID-19. Sustainable 

Operations and Computers, 3, 118–135. https://doi.org/10.1016/j.susoc.2021.12.001. 

Alduais, F., & Al-Smadi, M. O. (2022). Intention to Use E-Payments from the Perspective 

of the Unified Theory of Acceptance and Use of Technology (UTAUT): Evidence 

from Yemen. Economies, 10(10), 1–15. https://doi.org/10.3390/economies10100259. 

Alkawsi, G., Ali, N., & Baashar, Y. (2021). The Moderating Role of Personal 

Innovativeness and Users Experience in Accepting the Smart Meter Technology. 

Applied Sciences (Switzerland), 11(8), 1–29. https://doi.org/10.3390/app11083297. 

Alkhowaiter, W. A. (2022). Use and Behavioural Intention of M-Payment in GCC 

Countries: Extending Meta-UTAUT with Trust and Islamic Religiosity. Journal of 

Innovation & Knowledge, 7(100240), 1–11. 

https://doi.org/10.1016/j.jik.2022.100240. 

Amelia, N. N., & Setiawan, A. (2024). The Influence of Cloud Accounting Readness on 

MSME’s in Solo Raya. International Conference of Business and Social Sciences, 

467–478. https://doi.org/10.24034/icobuss.v4i1.527. 

Amri, A. F., & Iramani, I. (2018). Pengaruh Literasi Keuangan terhadap Kinerja UMKM 

di Surabaya. Journal of Business & Banking, 8(1), 59–70. 

https://doi.org/10.14414/jbb.v8i1.1522. 

Arfi, W. Ben, Nasr, I. Ben, Kondrateva, G., & Hikkerova, L. (2021). The Role of Trust in 

Intention to Use the IoT in eHealth: Application of the Modified UTAUT in a 

Consumer Context. Technological Forecasting and Social Change, 167, 1–15. 

https://doi.org/10.1016/j.techfore.2021.120688. 

Asri, D. K., Tamtomo, J., Billah, M. K., & Simanjuntak, E. R. (2025). Beyond UTAUT: 

Integrating Digital Literacy and Voluntariness of use to Understand Cashless 

Payment Behavior. 23(1), 340–364. https://doi.org/10.21776/ub.jam. 

Astiyah, A., & Budiantara, M. (2023). Faktor-faktor yang Mempengaruhi Minat Pelaku 

UMKM untuk Menggunakan Aplikasi Akuntansi Berbasis Seluler di Dusun Bugel 

Sampang Kabupaten Cilacap. Jurnal Akuntansi Dan Keuangan, 28(1), 76–86. 

https://doi.org/10.23960/jak.v28i1.792. 

Ayaz, A., & Yanartaş, M. (2020). An Analysis on the Unified Theory of Acceptance and 

Use of Technology Theory (UTAUT): Acceptance of Electronic Document 

Management System (EDMS). Computers in Human Behavior Reports, 2, 1–7. 

https://doi.org/10.1016/j.chbr.2020.100032. 

Badan POM. (2024, November 5). Taruna Ikrar dan Erick Thohir Bersinergi untuk 

UMKM Indonesia. Https://Www.Pom.Go.Id/Berita/Taruna-Ikrar-Dan-Erick-Thohir-

Bersinergi-Untuk-Umkm-Indonesia. 

Badan Pusat Statistik. (2025, February 5). Ekonomi Indonesia Tahun 2024 Tumbuh 5,03 

Persen (C-to-C). Ekonomi Indonesia Triwulan IV-2024 Tumbuh 5,02 Persen (Y-on-

Y). Ekonomi Indonesia Triwulan IV-2024 Tumbuh 0,53 Persen (Q-to-Q). 



 

 
 
 

 

 
Jurnal Akuntansi/Volume 30, No. 01, January 2026: 44-72 

DOI: http://dx.doi.org/10.24912/ja.v30i1.3445  

 

66 

Https://Www.Bps.Go.Id/Id/Pressrelease/2025/02/05/2408/Ekonomi-Indonesia-

Tahun-2024-Tumbuh-5-03-Persen--c-to-c---Ekonomi-Indonesia-Triwulan-Iv-2024-

Tumbuh-5-02-Persen--y-on-y---Ekonomi-Indonesia-Triwulan-Iv-2024-Tumbuh-0-

53-Persen--q-to-q--.Html. 

Bai, B., & Guo, Z. (2022). Understanding Users’ Continuance Usage Behavior Towards 

Digital Health Information System Driven by the Digital Revolution Under COVID-

19 Context: An Extended UTAUT Model. Psychology Research and Behavior 

Management, 15, 2831–2842. https://doi.org/10.2147/PRBM.S364275. 

Bank Indonesia. (2013). UMKM. 

Https://Www.Bi.Go.Id/Id/Umkm/Siapik/Pages/Default.Aspx. 

Bank Indonesia. (2023, June 7). Bank Indonesia Bersinergi dengan Perguruan Tinggi 

Dorong Perluasan Literasi Keuangan UMKM Melalui SIAPIK. 

Https://Www.Bi.Go.Id/Id/Publikasi/Ruang-Media/News-

Release/Pages/Sp_2515123.Aspx. 

Batucan, G. B., Gonzales, G. G., Balbuena, M. G., Pasaol, K. R. B., Seno, D. N., & 

Gonzales, R. R. (2022). An Extended UTAUT Model to Explain Factors Affecting 

Online Learning System Amidst COVID-19 Pandemic: The Case of a Developing 

Economy. Frontiers in Artificial Intelligence, 5(768831), 1–13. 

https://doi.org/10.3389/frai.2022.768831. 

Cao, J., Feng, H., Lim, Y., Kodama, K., & Zhang, S. (2024). How Social Influence 

Promotes the Adoption of Mobile Health among Young Adults in China: A Systematic 

Analysis of Trust, Health Consciousness, and User Experience. Behavioral Sciences, 

14(6), 1–15. https://doi.org/10.3390/bs14060498. 

Chao, C. M. (2019). Factors Determining the Behavioral Intention to Use Mobile 

Learning: An Application and Extension of the UTAUT Model. Frontiers in 

Psychology, 10(JULY), 1–14. https://doi.org/10.3389/fpsyg.2019.01652. 

Chen, J. H., Ha, N. T. T., Tai, H. W., & Chang, C. A. (2020). The Willingness to Adopt the 

Internet of Things (IoT) Conception in Taiwan’s Construction Industry. Journal of 

Civil Engineering and Management, 26(6), 534–550. 

https://doi.org/10.3846/jcem.2020.12639. 

Cokins, G., Oncioiu, I., Türkes, M. C., Topor, D. I., Capusneanu, S., Pastiu, C. A., Deliu, 

D., & Solovastru, A. N. (2020). Intention to Use Accounting Platforms in Romania: 

A Quantitative Study on Sustainability and Social Influence. Sustainability 

(Switzerland), 12(15), 1–17. https://doi.org/10.3390/su12156127. 

Devi, N. L. P. I. S., & Ariyanto, D. (2024). Acceptance and Use of Regional Government 

Information Systems Using the UTAUT2 Model. Jurnal Penelitian Dan 

Pengembangan Sains Dan Humaniora, 8(1), 8–16. 

https://doi.org/10.23887/jppsh.v8i1.80961. 

Diskop UKM Jatim. (2024, May 31). Coaching Clinic Penyusunan Laporan Keuangan 

Sederhana untuk Membentuk Pelaku UKM yang Bankable. 

Https://Diskopukm.Jatimprov.Go.Id/Berita/Coaching-Clinic-Penyusunan-Laporan-

Keuangan-Sederhana-Untuk-Membentuk-Pelaku-Ukm-Yang-Bankable. 

Elshaer, I. A., Hasanein, A. M., & Sobaih, A. E. E. (2024). The Moderating Effects of 
Gender and Study Discipline in the Relationship between University Students’ 

Acceptance and Use of ChatGPT. European Journal of Investigation in Health, 

Psychology and Education, 14(7), 1981–1995. 

https://doi.org/10.3390/ejihpe14070132. 



 

 
 
 

 

 
Jurnal Akuntansi/Volume 30, No. 01, January 2026: 44-72 

DOI: http://dx.doi.org/10.24912/ja.v30i1.3445  

 

67 

Endit, N. P. I. (2022, August 15). Inilah Aplikasi-Aplikasi Akuntansi yang Membantu 

UMKM. Https://Ukmindonesia.Id/Baca-Deskripsi-Posts/Inilah-Aplikasiaplikasi-

Akuntansi-Yang-Membantu-Umkm. 

Erdoğan, G. (2023). Determinants of Adoption of Mobile Games: Extending UTAUT2 

with Trust and Reward. Uludağ Üniversitesi Fen-Edebiyat Fakültesi Sosyal Bilimler 

Dergisi, 24(45), 505–520. https://doi.org/10.21550/sosbilder.1248688. 

Faradila, A., Sianturi, R. S., & Kurnianingtyas, D. (2024). Analisis Faktor-Faktor yang 

Memengaruhi Niat Penggunaan Sistem Pembayaran Digital. JUTISI: Jurnal Ilmiah 

Teknik Informatika Dan Sistem Informasi, 2, 1183–1195. 

https://doi.org/10.35889/jutisi.v13i2.2096. 

Firdaus, M. I., Utama, C. A., Gayatri, G., & Rofianto, W. (2025). Co-Creation Experience 

of Indonesian Gen Z in Mobile Commerce. Jurnal Manajemen, 29(1), 131–156. 

https://doi.org/10.24912/jm.v29i1.2424. 

Fitriani, F., Ridjal, S., & Sumail, L. O. (2022). Dapatkah Literasi Keuangan dan 

Pemahaman Akuntansi Menghasilkan Kualitas Laporan Keuangan Puskemas? Jurnal 

Ekonomi, 27(2), 261–278. https://doi.org/10.24912/je.v27i2.1068. 

Gadabu, A., Sunguh, K., Arkorful, V. E., Uddin, M. M., & Lukman, S. (2019). Examining 

Trust as a Key Determinant of eHealth Adoption in Malawi. Research Square, 1–19. 

https://doi.org/10.21203/rs.2.17368/v1. 

Gautam, V. (2023). Testing a Unified Model for Understanding Adoption of Technology 

in Classroom by Academicians. Asia Pacific Journal of Information Systems, 33(1), 

123–152. https://doi.org/10.14329/apjis.2023.33.1.123. 

Gupta, S., Bajaj, R., Das, B., Kumar, V., & Gupta, D. (2024). Gender as a Moderator to 

Students’ Behavioral Intention Toward Online Learning. International Journal of 

Educational Reform, 1–28. https://doi.org/10.1177/10567879241278969. 

Ha, D., Şensoy, A., & Phung, A. (2023). Empowering Mobile Money Users: The Role of 

Financial Literacy and Trust in Vietnam. Borsa Istanbul Review, 23(6), 1367–1379. 

https://doi.org/10.1016/j.bir.2023.10.009. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021). 

Partial Least Squares Structural Equation Modeling (PLS-SEM) Using R. Springer. 

https://doi.org/10.1007/978-3-030-80519-7. 

Hamadeh, A. H., Nouraldeen, R. M., & Mahboub, R. M. (2025). Auditors’ Intentions to 

Use Blockchain Technology: Do Trust in Technology, UTAUT Factors, and Age 

Matter? International Journal of Applied Economics, Finance and Accounting, 22(2), 

53–66. https://doi.org/10.33094/ijaefa.v22i2.2300. 

Hanif, Y., & Lallie, H. S. (2021). Security Factors on the Intention to Use Mobile Banking 

Applications in the UK Older Generation (55+). A Mixed-Method Study Using 

Modified UTAUT and MTAM - with Perceived Cyber Security, Risk, and Trust. 

Technology in Society, 67(101693), 11693–14. 

https://doi.org/10.1016/j.techsoc.2021.101693. 

Hooda, A., Gupta, P., Jeyaraj, A., Giannakis, M., & Dwivedi, Y. K. (2022). The Effects of 

Trust on Behavioral Intention and Use Behavior Within E-Government Contexts. 

International Journal of Information Management, 67, 1–13. 
https://doi.org/10.1016/j.ijinfomgt.2022.102553. 

Huang, H. C., Kung, Y. T., Huang, R. R., Mui, W. C., & Su, Y. C. (2025). Assessment of 

Physical Education Teachers’ Use of Distance Teaching Behavior under the Influence 

of the COVID-19 Pandemic. PeerJ, 13(1), 1–23. https://doi.org/10.7717/peerj.18743. 



 

 
 
 

 

 
Jurnal Akuntansi/Volume 30, No. 01, January 2026: 44-72 

DOI: http://dx.doi.org/10.24912/ja.v30i1.3445  

 

68 

Ibrahim, M., & Islam, M. J. (2024). Hospitality 2.0: Applying the UTAUT Model to 

Understand Guest Perspectives on Personalised Technologies in Hotels. Research in 

Hospitality Management, 14(2), 171–185. 

https://doi.org/10.1080/22243534.2024.2398479. 

Izkair, A. S., & Lakulu, M. M. (2021). Experience Moderator Effect on the Variables that 

Influence Intention to Use Mobile Learning. Bulletin of Electrical Engineering and 

Informatics, 10(5), 2875–2883. https://doi.org/10.11591/eei.v10i5.3109. 

Ji-Xi, J. Ter, Salamzadeh, Y., & Teoh, A. P. (2021). Behavioral Intention to Use 

Cryptocurrency in Malaysia: an Empirical Study. The Bottom Line, 34(2), 170–197. 

https://doi.org/10.1108/BL-08-2020-0053. 

Joshi, H. (2025). Integrating Trust and Satisfaction into the UTAUT Model to Predict 

Chatbot Adoption – A Comparison between Gen-Z and Millennials. International 

Journal of Information Management Data Insights, 5(1), 1–16. 

https://doi.org/10.1016/j.jjimei.2025.100332. 

Jung, J.-H., Kwon, E., & Kim, D. H. (2020). Mobile Payment Service Usage: U.S. 

Consumers’ Motivations and Intentions. Computers in Human Behavior Reports, 1, 

1–7. https://doi.org/10.1016/j.chbr.2020.100008. 

Kabakus, A. K., Bahcekapili, E., & Ayaz, A. (2023). The Effect of Digital Literacy on 

Technology Acceptance: An Evaluation on Administrative Staff in Higher Education. 

Journal of Information Science, 1–12. https://doi.org/10.1177/01655515231160028. 

Kemenkopukm. (2021, October 31). SIAPIK, Complete and Free SME Financial 

Recording Application from Bank Indonesia. 

Https://Smesta.Kemenkopukm.Go.Id/News/Si-Apik-Aplikasi-Pencatatan-

Keuangan-Ukm-Lengkap-Dan-Gratis-Dari-Bank-Indonesia. 

Khadijah, & Putri, I. S. (2019). Analisis Penerapan Model UTAUT terhadap Minat 

Perilaku Pemanfaatan dan Penggunaan Internet Banking. ProBank: Jurnal Ekonomi 

Dan Perbankan, 4(2), 230–232. https://doi.org/10.36587/probank.v4i2.512. 

Khalil, A. B., & Nafti, O. (2020). Factors that Influence the Adoption of Computer Assisted 

Audit Techniques (CAATs) by External Auditors in Yemen. International Journal of 

Accounting and Financial Reporting, 10(2), 1–23. 

https://doi.org/10.5296/ijafr.v10i2.16692. 

Kholid, M. N., Alvian, S., & Tumewang, Y. K. (2020). Determinants of Mobile Accounting 

App Adoption by Micro, Small, and Medium Enterprise in Indonesia. Journal of 

Accounting and Strategic Finance, 3(1), 52–70. 

https://doi.org/10.33005/jasf.v3i1.74. 

Kim, Y., Blazquez, V., & Oh, T. (2024). Determinants of Generative AI System Adoption 

and Usage Behavior in Korean Companies: Applying the UTAUT Model. Behavioral 

Sciences, 14(11), 1–23. https://doi.org/10.3390/bs14111035. 

Kominfo. (2018, May). Lamikro, Aplikasi Laporan Keuangan Sederhana untuk Usaha 

Mikro. Https://Www.Kominfo.Go.Id/Content/Detail/13065/Lamikro-Aplikasi-

Laporan-Keuangan-Sederhana-Untuk-Usaha-Mikro/0/Artikel_gpr. 

Kominfo Jatim. (2024, June 4). Jatim Penyumbang Perekonomian Terbesar Kedua di 

Pulau Jawa. Https://Kominfo.Jatimprov.Go.Id/Berita/Jatim-Penyumbang-
Perekonomian-Terbesar-Kedua-Di-Pulau-Jawa. 

Lee, J.-M., Lee, B., & Rha, J.-Y. (2019). Determinants of Mobile Payment Usage and the 

Moderating Effect of Gender: Extending the UTAUT Model with Privacy Risk. 



 

 
 
 

 

 
Jurnal Akuntansi/Volume 30, No. 01, January 2026: 44-72 

DOI: http://dx.doi.org/10.24912/ja.v30i1.3445  

 

69 

International Journal of Electronic Commerce Studies, 10(1), 43–64. 

https://doi.org/10.7903/ijecs.1644. 

Lee, W. I., Fu, H. P., Mendoza, N., & Liu, T. Y. (2021). Determinants Impacting User 

Behavior towards Emergency Use Intentions of M-Health Services in Taiwan. 

Healthcare (Switzerland), 9(5), 1–21. https://doi.org/10.3390/healthcare9050535. 

Liu, C.-H., Chen, Y. T., Kittikowit, S., Hongsuchon, T., & Chen, Y. J. (2022). Using Unified 

Theory of Acceptance and Use of Technology to Evaluate the Impact of a Mobile 

Payment App on the Shopping Intention and Usage Behavior of Middle-Aged 

Customers. Frontiers in Psychology, 13(830842), 1–11. 

https://doi.org/10.3389/fpsyg.2022.830842. 

Liu, J. Y. W., Sorwar, G., Rahman, M. S., & Hoque, M. R. (2023). The Role of Trust and 

Habit in the Adoption of mHealth by Older Adults in Hong Kong: a Healthcare 

Technology Service Acceptance (HTSA) Model. BMC Geriatrics, 23(73), 1–17. 

https://doi.org/10.1186/s12877-023-03779-4. 

malangkota.go.id. (2022, December 9). Literasi Keuangan Tertinggi se-Indonesia, Kota 

Malang Makin Maju. Https://Malangkota.Go.Id/2022/12/09/Literasi-Keuangan-

Tertinggi-Se-Indonesia-Kota-Malang-Makin-Maju/. 

Mansour, M. M. O. (2020). Acceptance of Mobile Banking in Islamic Banks: Integration 

of DeLone and McLean IS Model and Unified Theory of Acceptance and Use of 

Technology. Int. J. Business Excellence, 21(4), 564–584. 

https://doi.org/10.1504/IJBEX.2020.108552. 

Marsidi, Ginting, H., & Supawanhar. (2022). Faktor-Faktor yang Mempengaruhi Perilaku 

Wajib Pajak Menggunakan E-filling dengan Pendekatan Metode UTAUT. Jurnal 

Ekombis Review - Jurnal Ilmiah Ekonomi Dan Bisnis, 10(2), 1051–1066. 

https://doi.org/10.37676/ekombis.v10i2. 

Mensah, I. K., & Khan, M. K. (2024). Unified Theory of Acceptance and Use of 

Technology (UTAUT) Model: Factors Influencing Mobile Banking Services’ 

Adoption in China. SAGE Open, 14(1), 1–18. 

https://doi.org/10.1177/21582440241234230. 

Merhi, M., Hone, K., & Tarhini, A. (2019). A Cross-Cultural Study of the Intention to Use 

Mobile Banking between Lebanese and British Consumers: Extending UTAUT2 with 

Security, Privacy and Trust. Technology in Society, 59. 

https://doi.org/10.1016/j.techsoc.2019.101151. 

Muhammad, I. N., Hariyono, & Wardani, R. (2023). Analisis Persepsi Penggunaan Sistem 

Registrasi Online pada Pasien Rawat Jalan RSUD Kota Madiun dengan Pendekatan 

UTAUT. Jurnal Manajemen Kesehatan Yayasan RS. Dr. Soetomo, 9(1), 114–124. 

https://doi.org/10.29241/JMK.V9I1.1398. 

Musa, Z. K. C., Muhayiddin, M. N., Yusoff, M. N. H., Ismail, M. Y., & Muhamad, M. 

(2019). Intention to use cloud accounting system among SMEs in Malaysia: A 

conceptual framework of a modified unified theory of acceptance and use of 

technology (UTAUT) model. Research in World Economy, 10(2), 74–78. 

https://doi.org/10.5430/rwe.v10n2p74. 

Nazmi, N., Azizah, S. N., Santoso, S. B., & Amir. (2024). Model UTAUT pada Perilaku 
Penggunaan Aplikasi Praktik Akuntansi. Jurnal Akademi Akuntansi, 7(1), 20–36. 

https://doi.org/10.22219/jaa.v7i1.30730. 

Novianti, E., & Aligarh, F. (2025). MSME Adoption of Cloud Accounting : A TAM and 

UTAUT Perspective (E-ISSN: 3025-4086; Issue 1, pp. 442–463). Economics, 



 

 
 
 

 

 
Jurnal Akuntansi/Volume 30, No. 01, January 2026: 44-72 

DOI: http://dx.doi.org/10.24912/ja.v30i1.3445  

 

70 

Business, Innovation and Creativity (EBIC). 

https://doi.org/10.32493/ebic.v2i1.51050. 

Nugraha, B., Nurhaeni, N., & Ikhsan, M. R. (2022). Analisis Penggunaan M-Attendance 

Student dengan Pendekatan TAM dan UTAUT. SMATIKA JURNAL, 12(01), 27–36. 

https://doi.org/10.32664/smatika.v12i01.657. 

Nurhidayah, H. (2021). Mengenal SIAPIK, Aplikasi Pencatatan Laporan Keuangan. 

Https://Www.Pajak.Com/Komunitas/Opini-Pajak/Mengenal-Siapik-Aplikasi-

Pencatatan-Laporan-Keuangan/. 

OJK. (2022, November 24). Infografis Hasil Survei Nasional Literasi dan Inklusi 

Keuangan Tahun 2022. Https://Ojk.Go.Id/Id/Berita-Dan-Kegiatan/Info-

Terkini/Pages/Infografis-Survei-Nasional-Literasi-Dan-Inklusi-Keuangan-Tahun-

2022.Aspx. 

Oktariyana, M. D., Ariyanto, D., & Ratnadi, N. M. D. (2019). Implementation of UTAUT 

and D&M Models for Success Assessment of Cashless System. Research Journal of 

Finance and Accounting, 10(12), 127–137. https://doi.org/10.7176/RJFA. 

Palau-Saumell, R., Forgas-Coll, S., Sánchez-García, J., & Robres, E. (2019). User 

Acceptance of Mobile Apps for Restaurants: An Expanded and Extended UTAUT-2. 

Sustainability (Switzerland), 11(4), 1–24. https://doi.org/10.3390/su11041210. 

Pan, M., & Gao, W. (2021). Determinants of the Behavioral Intention to Use a Mobile 

Nursing Application by Nurses in China. BMC Health Services Research, 21(1), 1–

11. https://doi.org/10.1186/s12913-021-06244-3. 

Patil, P., Tamilmani, K., Rana, N. P., & Raghavan, V. (2020). Understanding Consumer 

Adoption of Mobile Payment in India: Extending Meta-UTAUT Model with Personal 

Innovativeness, Anxiety, Trust, and Grievance Redressal. International Journal of 

Information Management, 54. https://doi.org/10.1016/j.ijinfomgt.2020.102144. 

Piarna, R., & Fathurohman, F. (2019). Adopsi E-Commerce pada UMKM di Kota Subang 

Menggunakan Model UTAUT. Jurnal Ilmiah Ilmu Dan Teknologi Rekayasa, 2(1), 

125–132. https://doi.org/10.31962/jiitr.v2i1.13. 

Pratama, F. W., & Komariyah, E. F. (2023). Examining the Auditors’ Acceptance of Big 

Data Analytics Technology Platform: Evidence from Government Auditors in 

Indonesia. The Indonesian Journal of Accounting Research, 26(2), 273–302. 

https://doi.org/10.33312/ijar.714. 

Pratiwi, N. P. D., Ariyanto, D., Putra, I. N. W. A., & Mimba, N. P. S. H. (2022). Penilaian 

Kesuksesan Penerapan Xero Accounting Software dengan Model UTAUT dan 

Delone & McLean. E-Jurnal Akuntansi, 32(2), 451–468. 

https://doi.org/10.24843/eja.2022.v32.i02.p13. 

Purnomo, G. W. (2019). Pengujian UTAUT Model dalam Pemanfaatan Literasi Informasi 

Perpustakaan Perguruan Tinggi. Jurnal Ilmiah Administrasi Publik, 5(3), 277–284. 

https://doi.org/10.21776/ub.jiap.2019.005.03.3. 

Rawashdeh, B. S., & Rawashdeh, A. (2021). Factors Influencing the Usage of XBRL 

Tools. Management Science Letters, 1345–1356. 

https://doi.org/10.5267/j.msl.2020.11.005. 

Razi-ur-Rahim, M., Rabbani, M. R., Uddin, F., & Shaikh, Z. H. (2024). Adoption of UPI 
among Indian Users: Using Extended Meta-UTAUT Model. Digital Business, 4(2), 

1–14. https://doi.org/10.1016/j.digbus.2024.100093. 

Rita, R., & Fitria, M. H. (2021). Analisis Faktor-Faktor UTAUT dan Trust Terhadap 

Behavioral Intention Pengguna BNI Mobile Banking Pada Pekerja Migran Indonesia. 



 

 
 
 

 

 
Jurnal Akuntansi/Volume 30, No. 01, January 2026: 44-72 

DOI: http://dx.doi.org/10.24912/ja.v30i1.3445  

 

71 

Jesya (Jurnal Ekonomi & Ekonomi Syariah), 4(2), 926–939. 

https://doi.org/10.36778/jesya.v4i2.453. 

Saraswati, E., Kristianto, G. B., & Yuliarti, L. (2023). Sistem Informasi Akuntansi Menjadi 

Elemen Penting dalam Peningkatan Kinerja UMKM. Jurnal Abdimas Ekonomi Dan 

Bisnis, 3(1), 1–8. https://doi.org/10.31294/abdiekbis.v3i1.1667. 

Sayekti, I. M. S. (2023, April 20). Akses Pembiayaan Digital BukuWarung Tingkatkan 

Transaksi Hingga 140%. Https://Pressrelease.Kontan.Co.Id/News/Akses-

Pembiayaan-Digital-Bukuwarung-Tingkatkan-Transaksi-Hingga-

140#:~:Text=Berdiri%20sejak%202019%2C%20BukuWarung%20telah,Juta%20pel

aku%20UMKM%20di%20Indonesia. 

Schmitz, A., Díaz-Martín, A. M., & Yagüe Guillén, M. J. (2022). Modifying UTAUT2 for 

a Cross-Country Comparison of Telemedicine Adoption. Computers in Human 

Behavior, 130, 1–11. https://doi.org/10.1016/j.chb.2022.107183. 

Senshaw, D., & Twinomurinzi, H. (2021). The Moderating Effect of Gender on Adopting 

Government Innovations in Ethiopia. Proceedings of the 1st Virtual Conference on 

Implications of Information and Digital Technologies for Development, 734–751. 

https://doi.org/10.48550/arXiv.2108.09960. 

Soares, L. S. D. C. D. D. (2022). Influence of Accounting Information System, User 

Intention of Accounting Information System, and Job Satisfaction on Employee 

Performance at Banco Nasional Comercio Timor Leste. Budapest Research and 

Critics Institute-Journal (BIRCI-Journal), 5(1), 6782–6798. 

https://doi.org/10.33258/birci.v5i1.4404. 

Susanty, A., Puspitasari, N. B., Siahaan, G. S., Setiawan, S., & Syafrudin, M. (2025). 

Factors Influencing the Intention of Textile and Garment SMEs to Adopt Digital 

Technologies and Its Impact on Performance. Scientific Reports, 15(1), 1–24. 

https://doi.org/10.1038/s41598-025-94625-7. 

Tambunan, N. A. D. P. (2023). Analyzing Factors Influencing Accounting Application 

Adoption Using the Unified Theory of Acceptance and Use of Technology (UTAUT) 

Model Among F&B MSMEs in West Java. Journal Integration of Management 

Studies, 1(1), 124–135. https://doi.org/10.58229/jims.v1i1.36. 

Tang, K. L., Aik, N. C., & Choong, W. L. (2021). A Modified UTAUT in the Context of 

M-Payment Usage Intention in Malaysia. Journal of Applied Structural Equation 

Modeling, 5(1), 40–59. https://doi.org/10.47263/JASEM.5(1)05. 

Terblanche, N., & Kidd, M. (2022). Adoption Factors and Moderating Effects of Age and 

Gender That Influence the Intention to Use a Non-Directive Reflective Coaching 

Chatbot. SAGE Open, 12(2), 1–16. https://doi.org/10.1177/21582440221096136. 

Tomić, N., Kalinić, Z., & Todorović, V. (2023). Using the UTAUT Model to Analyze User 

Intention to Accept Electronic Payment Systems in Serbia. Portuguese Economic 

Journal, 22(2), 251–270. https://doi.org/10.1007/s10258-022-00210-5. 

Wang, H., Tao, D., Yu, N., & Qu, X. (2020). Understanding Consumer Acceptance of 

Healthcare Wearable Devices: An Integrated Model of UTAUT and TTF. 

International Journal of Medical Informatics, 139, 1–10. 

https://doi.org/10.1016/j.ijmedinf.2020.104156. 
Wardani, N. G. A. P., & Effendy, L. (2023). Analisis Faktor-faktor yang Memengaruhi 

Minat UMKM di Kota Mataram dalam Menggunakan Software Akuntansi. Jurnal 

Riset Mahasiswa Akuntansi (RISMA), 3(4), 17–39. 

https://doi.org/10.29303/risma.v3i4.904. 



 

 
 
 

 

 
Jurnal Akuntansi/Volume 30, No. 01, January 2026: 44-72 

DOI: http://dx.doi.org/10.24912/ja.v30i1.3445  

 

72 

Wei, M. F., Luh, Y. H., Huang, Y. H., & Chang, Y. C. (2021). Young Generation’s Mobile 

Payment Adoption Behavior: Analysis Based on an Extended UTAUT Model. 

Journal of Theoretical and Applied Electronic Commerce Research, 16(4), 618–637. 

https://doi.org/10.3390/jtaer16040037. 

Weli, D. S. (2024). Adoption and Usage Continuity Model of Accounting Mobile 

Application for MSMEs. Journal of Accounting, Entrepreneurship, and Financial 

Technology, 5(2), 119–138. https://doi.org/10.37715/jaef.v5i2.4655. 

Wijayanti, R. I. (2022, April 9). Praktis, Ini 10 Aplikasi Akuntansi Android Sederhana 

untuk Bisnis Pemula. Https://Www.Idxchannel.Com/Milenomic/Praktis-Ini-10-

Aplikasi-Akuntansi-Android-Sederhana-Untuk-Bisnis-Pemula/3. 

Yu, C. W., Chao, C. M., Chang, C. F., Chen, R. J., Chen, P. C., & Liu, Y. X. (2021). 

Exploring Behavioral Intention to Use a Mobile Health Education Website: An 

Extension of the UTAUT 2 Model. SAGE Open, 11(4), 1–12. 

https://doi.org/10.1177/21582440211055721. 

Yu, S., & Chen, T. (2024). Understanding Older Adults’ Acceptance of Chatbots in 

Healthcare Delivery: An Extended UTAUT Model. Frontiers in Public Health, 

12(1435329), 1–17. https://doi.org/10.3389/fpubh.2024.1435329. 

  
 


